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Dental Angels is the freshest dental recruitment agency in the UK, providing staff for part-time,  full

-time,  permanent and temporary dental jobs. We specialise in providing highly experienced, GDC 

registered dental staff.  We offer a bespoke service, visiting dental practices to find out about your 

dental recruitment needs. 
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2010 

Is Social Media Marketing Right For Your Dental Practice?  

By Edward Marno 

In the last 2 years the way that individuals and organisations have communicated using the internet has changed as much as 

in the previous 15, this is due to the rise in social media and social networking.  Sites such as MySpace, Facebook, LinkedIn, 

Youtube and Twitter, have revolutionised the way people interact and do business. As such, the big question on everyone’s 

lips is what will work for my business.  As an online marketing agency we are asked the same question time after time my our 

client’s “What should we be doing to maximise the opportunities out there?” 

The answer, unfortunately, is not simple.  What would work for one practice with one particular target market will not neces-

sarily work for another, the key is understanding what is appropriate and what is inappropriate.  What you do not want to do 

is jump on the bandwagon before understanding some of the pro’s and con’s: 

The pros of social media marketing  

 You can reach new patients that more traditional marketing methods may miss. You never know who will direct a 

friend to your blog, Facebook page, Twitter feed or social bookmark post, so your potential for reeling in new leads is 

unlimited. 

 Social media marketing is cost-efficient in comparison with other marketing methods, even if you hire a dedicated team 

or outsource your social media content needs. 

 You can learn how to improve your products and treatments. By encouraging open communication through public 

comments, you can learn what you can do to make your service better. 

 You can build brand loyalty. Not only can you use social media to build your brand, you can use it to demonstrate 

your personality, interact with customers and show them that you care, which, in turn, breeds loyalty. Social media 

marketing can also boost your reputation and build relationships. 

The cons of social media marketing  

 Social media marketing can place high demands on your time. Content must be created, edited, approved and pub-

lished; comments must be responded to and sites and pages must be maintained. 

 Social media marketing places high demands on your talent. It can be difficult to constantly come up with innovative 

exciting content that interests a variety of readers and, without relevance, your efforts will be wasted. 

 Your return on investment is delayed. Social media marketing can work to build relationships and brand loyalty, but it 

takes time and dedication. Social media marketing efforts are not likely to earn immense popularity overnight, so you 

must be willing to be in it for the long haul if you decide to launch a social media marketing campaign. 

Social media marketing can bring many benefits and increased profits to any practice with an online presence, but it comes 

with caveats. If you're considering launching a social media marketing campaign, make sure you understand all the pros and 

cons and have a robust plan in place. With proper planning you'll increase your chances for social media success, broaden 

your practice's horizons and be ready to tackle and unfortunate eventualities.  

You can contact Ed and the Base Creative team on 020 7359 0005  www.basecreative.eu   



 

 Assess and manage any medical factors as 

appropriate. 

Dental Hygienist 

 Focus on patient’s oral hygiene and plaque 

control and provide instructions on how to 

optimise plaque control. 

 Initiate supragingival scaling and full mouth 

debridement as prescribed by the dentist. 

 Plaque scores at every visit to provide a 

quantitative method and targets for the pa-

tient. 

 Continue with smoking cessation advice.  

 

Dental Nurse 

 Dental Surgery Assistants can play a very 

active role in ensuring patient’s oral hygiene 

is kept to the optimal. They have options of 

providing oral hygiene demo, discussing 

with the patient and reviewing oral hygiene 

at regular visits.  

 Dental Nurses can now be trained on oral 

hygiene courses and diplomas which would 

free up the Dentist’s and Hygienist’s time to 

focus on the treatment and cessation aspects.  

 Calming and relaxing patients during the 

surgery time. 

A good oral hygiene programme that can be 

initiated is outlined in this link http://

www.dentinaltubules.com/node/78 

 

Dental Receptionist 

 Getting to know patients and ensure that they 

have the right appointments at the right times 

is important. A smooth running practice 

calms anxious patients.  

 Talking to the patients in the waiting room 

and helping them remain calm and relaxed 

before their appointment. 

 Sometimes , patients feel more relaxed talk-

ing to the reception staff and may reveal in-

formation and facts that may be useful to the 

dentist. 

So there you have it, the dental team can make 

a real team effort in the care of periodontal 

patient. 

 

 

“The presence of plaque 

bacteria and the develop-

ment of a mature bacterial 

community will lead to 

development of periodontal disease in a susceptible 

host” – this statement can sound long and boring, 

especially when viewed academically 

But if it is considered more practically, then all it 

says is that plaque can cause periodontal disease. 

So in this brief article we will discuss , the risk fac-

tors of perio disease briefly and what role every 

member of the dental team has in involving them-

selves in the care of a periodontal patient 

So let’s look at this with a few simple questions: 

1: Does plaque always cause periodontal disease ? 

No not always. It is the identified cause but there is 

periodontal disease that develops in patients who 

have the best plaque control in the world But 

plaque is the cause in most cases 

2: What other risk factors have been identified ?  

Smoking Systemic  disease such as diabetes Genet-

ics maybe 

3: Do systemic factors have a role to play? Smok-

ing does have a role Poorly controlled diabetes will 

have more severe periodontal disease and also re-

spond poorly to treatment There is an association 

with cardiovascular disease, but cause and effect 

has not been quantified. 

4: What is the role of each member of the dental 

team in managing a periodontal patient? 

Dentist 

 Monitor/screen patients for the presence of perio-

dontal diseases including the use of relevant ra-

diographs to make a diagnosis and institute a 

treatment plan with defined therapeutic goals. 

 Refer patients who require specialist care (see link 

for referral guidelines http://www.bsperio.org.uk/

members/referral.htm ) 

 Initiate smoking cessation advice and also referral 

to specialist cessation if patient wishes.  

   Is Periodontal Disease Really Boring ?  

 How can the whole dental team get involved in the care of 

  Periodontal Patient? An Open   

Evening With 

Coach  Barrow 

February 17th 2010 

6:45pm onwards 

The legendary Chris 

Barrow will be join-

ing us for an open 

evening. There will 
be no set topic, for 

the night, he is com-

ing in to give you a 
chance to ask him 

anything you like 

with regards to the 
Dental Industry and 

managing your 

practice. 

Contact Alex or Kelly 

on 0207183 1782  or 
for more info. 

Sponsored by Ivoclar 
Vivadent 

Blogging For 

Business 

February 25th 2010 

6:45pm onwards 

We have Iain Scott 

from Base Creative 

coming in to speak 
to us all about how 

Blogging and online 

marketing can help 
your Dental Busi-

ness / Practice   

grow. 

 

Contact Alex or Kelly 
on 0207183 1782  or for 

more info. 

Sponsored by Ivoclar 
Vivadent 

Written by Dr. Dhru Shah and the 

team at www.dentinaltubules.com 



 

Photography is influenced by lighting, focus, 

composition and background, therefore con-

sistency in these areas is vital, wherever, com-

parison is important. 

The power of good photography should 

never be underestimated and obtaining it 

may involve employing a professional or al-

ternatively investing in high quality, specific, 

photographic training for both yourself and 

your valued staff. 

Presenting your work in a credible way, rein-

forces your ethical standards, and provides 

you and your practice with a powerful sales 

and communication tool. 

 

Author: Mike Samuels, Registered Medical Illus-

tration Practitioner and Member of the Institute of 

Medical Illustrators 

Head of Medical Illustration Royal Free & UCL 

Medical School (1997-2006) 

'ÌÈËɯÖÍɯ,ÌËÐÊÈÓɯ/ÏÖÛÖÎÙÈ×Ïàɯ2Ûɯ!ÈÙÛÏÖÓÖÔÌÞɀÚɯ

Hospital Medical College (1990 ɬ 1997) 

www.medicalphotographer.co.uk 

info@medicalphotographer.co.uk 

contact numbers: 01635 41806 landline  

07818242086 mobile 

 As a professional clinical photographer, 

pictures are an important; recently I’ve been 

browsing various medical and dental journals, 

looking at the quality of the photography used in 

both editorial and advertising context.  

I am amazed by the way comparison pictures of 

before and after treatment, frequently bear no 

relationship to the workmanship or product being 

displayed. 

So many cosmetic surgery clinics advertising in 

the back of colour supplements use poor quality 

images for their before treatment shots and sig-

nificantly better ones after completion 

The rationale for including a comparison picture 

is to show improvement, it therefore, seems coun-

terproductive to use a before photograph that has 

been taken under totally different conditions to 

that of the after image. 

In the commercial world exaggeration and ma-

nipulation is acceptable but as ethical profession-

als, your patients expect and deserve to be treated, 

with honesty and integrity. 

Cosmetic dentistry, should improve the patient’s 

appearance and self esteem; by using a poor qual-

ity photograph as your baseline, credibility is 

challenged, and any improvement is based on 

unreliable evidence, not on the demonstration of 

your professional skill. 

Clinical Photography as an Ethical Marketing Tool 

By Mike Samuels 

Dental Angels 
News 

Dental Angels have re-
cently started an online 
blog. We will be posting 
as often as possible and 

will include Industry 
information and useful 

tips for Dental practices, 

employers and candi-
dates alike, as well as 
online copies of all the 
articles you see in our 

newsletters.  

Find it at 

www.dentalangels.word
press.com 

 

If you would like to 
write an article for our 
quarterly newsletter or 
our blog please contact 

Alex on 020 7183 1782 or 
email her at 

info.dentalangels.co.uk 

The Art of 

Digital Dental  

Photography 

March 25th 2010 

6:45pm onwards 

We have Ian Cline 
who runs his own 

private practice in 

London. He is a 

regular speaker in 
the Dental world. He 

will be speaking to 

us on the importance 
of Photography and 

Cosmetic imaging in 

the Dental Practice. 

 

Contact Alex or Kelly 

on 0207183 1782  or for 
more info. 

Sponsored by Ivoclar 

Vivadent 

 

Address: 

8 Percy Street ,London, W1T 1DJ 

Telephone: 

020 7183 1782 

Website: 

www.DentalAngels.co.uk 

Twitter: 

www.twitter.com/DentalAngels 

Big Thank you to our 2010 seminar sponsors... 

 Ivoclar Vivadent 

www.ivoclarvivadent.com 

Clients 

 GDC registered Dentists, Nurses and 

Practice Managers available.  

 Competitive Rates  

 FREE monthly Seminars  

 Friendly Service available 24/7  

 Free in -house consultations  

Candidates 

 Permanent and Locum roles available 

all over the UK.  

 Highest hourly rate paid weekly  

 Branded tunics provide for Temps  

 Constant support  

 Regular work  

Dental Angels provide... 


